Call for Blogs:

T H E C O MP E T I T I O N F O R U M –
A C O MP E T I T I O N L A W R E V IE W B L O G
WHO ARE WE?
The Competition Forum (TCF) is a student -run and reviewed blog
focusing on Competition and Antitrust Laws. We aim at providing
information, research, critical and constructive comments, and ideas in
the field of competition law and allied areas. We wish to develop a solid
database of research and developments in the field of competition laws
by accepting quality works fr om various stakeholders, i.e. practi sing
lawyers, academicians, economists, students, etc. Inputs from all the
above areas of holdings offer a mix of voices and ideas, which results
into fresh, and high-quality research, resulting into a platform that cate rs
to the dynamic nature of business environments around the globe.
WHY TCF?
The Competition and Antitrust jurisprudence are under development in
India, thus is in need of minds and voices that can direct the development
of this nascent field of law in the right direction. TCF is the first Indian
blog which solely focuses on Competition and Antitrust laws, with an
objective to develop the requisite intellect and minds necessary for the
development of this realm.
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OUR FOCUS?
The blog was founded by the students of the National Law University,
Odisha (India) in the year 2019. The focus of the founders is to create a
platform that offers quality research and constructive suggestions for
improving the existing literature that can cater to the requirements of
this dynamic business age.
TOPICS
1. Changing dynamics of Competition Law in India
2. Revamping of Competition Law – Global perspective
3. Recent anti-competitive practices in pharmaceuticals, automobile,
sporting, real estate etc. industries, and the various Competition
Forum’s take on them
4. E-commerce and Related Privacy Issues

– Leading to Anti-

competitive practices
5. Consumer welfare as the shared goal of antitrust laws and consumer
protection laws
6. Leniency clause in India and associated challenges in the future
7. Competition policy in India – Chicago/Harvard conflict
The topics mentioned above are not exhaustive, we are open to any topic
which revolves around “Competition/Antitrust Laws ”.
Submissions can be in the form of articles, opinions, case co mments and
short notes on the aforementioned topics.
Word limits are indicative only. Authors are invited to stay within them
to enhance the effectiveness of their posts.

2

GENERAL GUIDELINES FOR ALL CONTRIBUTORS
•

Authors selected for publication shall be pro vided with an ECertificate of Publication.

•

Submissions should be drafted in English for an international
readership

•

Endnotes should be used where necessary in research pieces or
relevant sources should be linked in the text in the form of
hyperlink.

•

Submissions should be the original work of the contributor

•

Authors are advised to keep their articles concise and precise to
enhance the effectiveness of their posts. The word limit shall range
from 1200-1500 words (excluding endnotes).

•

Submissions should not contain advertising or marketing material.
(Posts summarising (and possibly linking to) alert memos and
similar current awareness pieces prepared by law firms and other
service

providers

for

their

clients

are

not

considered

advertising/marketing material).
•

Submissions should not contain content that could be considered
offensive, abusive, derogatory or potentially defamatory

•

Authors are encouraged to summarise the substance of their post
in a short initial paragraph

•

The editors of TCF have ab solute discretion in determining whether
to accept a submission for publication on the TCF.

•

Each post shall undergo a two -stage internal review process. For a
post to be successfully published on the blog, the author/s may be
required

to

alter

the

language/grammar,

justify

her/his

structure/position on the law and reply to the comments of the
reviewers.
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•

Co-authorship of up to two authors is permitted

•

Submissions to the blog shall be open to students, academicians
and professionals.

CONTRIBUTOR’S UNDERTAKING
In making a submission to The Competition Forum, the contributor:
•

Warrants that the piece is their original work, and that there is no
impediment to its publication on TCF;

•

Consents to the publication of the submitted piece on the TCF
website provided that they are fully acknowledged as the author/s;

•

Agrees that the TCF can use and store personal data provided by
the author for the purposes of the TCF before and after the
publication of the author’s post; this includes that the TCF can
publish the author’s name, position, and affiliation next to the blog
post and also when cross -posting the TCF publication via our
Newsletter, RSS, Twitter, Facebook, LinkedIn or similar media;
and

•

Consents to purely editorial changes and accept that the editors
have discretion in the choice of the blog post title.

PUBLICATION POLICY
•

All

submissions

must

be

sent

in

an MS

Word document

to thecompetitionforum15@gmail.com .
•

contributors should include their full name and affiliation, a link
to their online profile page, if available, and a suggested title for
their blog post, in their covering email. They are also encouraged
to suggest the relevant keywords for their post.
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•

TCF conducts a strict editorial review of submissions received and
holds absolute discretion in determining whether to accept a
submission or not.
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